. . Your Next Customer :
| Q May Be a Caregiver

¢ Nearly everyone will become a caregiver,
need a caregiver or love someone who is.

Every day, family caregivers make decisions that affect healthcare,
housing, financial planning, legal services, home modifications,
insurance, transportation, nutrition, technology, and countless
other products and services. They are often making those
decisions on behalf of an entire family.

They are not a niche audience.

They are one of the largest and most influential consumer
groups in our community.

Advertising in Caregiver Voices places you in front of readers
actively seeking trusted businesses, professionals, and community
resources to help them navigate one of life's most important
journeys.

Why Businesses Advertise in Caregiver Voices
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Is Caregiver Voices
Right for Your
Organization?

Healthcare
Hospitals
Physicians
Home Health
Hospice
Assisted Living
Memory Care

Senior Living e Transportation
Financial Planning ¢ Nutrition

Estate Planning e« Wellness

Elder Law e Technology
Insurance e Funeral Services
Home Remodeling ¢ Medical Equipment
Real Estate e Pharmacies

If your organization serves
individuals or families in any
of these areas, your future
clients are reading
Caregiver Voices.

Advertising in Caregiver Voices is more than marketing.

It’s an investment in the caregivers who strengthen our community every day.






